There are so many excellent reasons why you should
attend the 2009 Craft & Hobby Association Winter Show
in Anaheim, but the best one is to save money!
Lots of money! And here’s how:
1.

You save money by being able to meet and do business with hundreds of exhibiting companies in four short days at
the show. You know the value of face-to-face meetings – they are always more productive, and they often result in
real savings for you and your company.

2.

You save money by learning what it means to be really “green.” This is an important focus of the 2009 Show because
“Green” is very much on your mind -- and your customers’ minds. You will learn how to create a green business with
green products and practices.

3.

You save money by taking advantage of a free 30-minute consulting session at the Show. CHA industry experts –
and field experts – are donating their time and talents to help you solve your most pressing problems. Take advantage of high level business consultants who’s consulting rates are in the thousands for free!

4.

You save money and also increase your business and industry knowledge by attending one or several of the wildly
successful CHA seminar programs. There’s the Demo-nars Program, which is being repeated since it was so successful last time. There’s the Retailing for Excellence Program that is filled with seminars that answer the current needs
and problems of Independent Retailers. There is the Designer Education Program that offers seminars on contemporary topics -- just for the unique needs of the designer members.

Talk about adding value -- and saving you lots of money! Plus you have the wonderful opportunity to network and
socialize with friends and business associates. And don’t forget to check out the international pavilions to learn about
what’s happening with our global friends and neighbors. Finally, there is the warm Anaheim, California sunshine to
tempt you outdoors in January.
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